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e Unlock 1.0 came into effect on the 3rd of June across cities in India.

e Specific containment zones were created where business activities are limited to essential services. The size and
demographics of population in these containment zones has not been stated.

* Businesses are trying to estimate the loss of opportunity because of these containment zones. This study seeks to help
businesses estimate this loss of opportunity

e SHARP and a selection of other databases were used to estimate the size and socio-economic attributes of population
living in the containment zones — this process indicated that NCCS D and NCCS E segments compose the primary
populations in most containment zones.

* This study thus looks at a simulation to estimate the opportunity cost if the entire NCCS D&E populations of the top 8
cities were placed in the CZs

« NCCS D&E populations are ~15% of the metro population but have just over 6% of the purchasing power in the metros.

* This ~6% does adds up to ~Rs. 5000 crores across the cities — but most of this is reportedly spent on Foodstuff/FMCG and
Housing

e Traffic on the roads iIs fast setting back to normal. Brands must engage with their TG NOW!



Unlock 1.0

Good News

India has started to open up... Apart from
small containment zones.

Can containment zones cause significant
business loss?

That Is the subject of our current study.

LAQSHYA

MEDIA GROUP
OOH | Experiential | Digital

Number of Containment Zones
as of June 1st week 2020

Mumbai 717

Kolkata 288

Chennai 254

Delhi 163

Hyderabad 113

Pune 66

Ahmedabad 46

Bengaluru |41
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A sample representation of the containment
zones of Mumbai, Delhi & Chennal follows
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e This map of Mumbai illustrates the number ! ol LS
and spread of containment zones. L o it fé

 Number of containment zones
INn Mumbali = 717

e Large concentration is observed in areas
that are among the economically less-

N
affluent parts of the city. S
Dharavi =
Govandi I
Kurla West
Saki Naka ?
Nahur 2
Source: MCGM - https://stopcoronavirus.mcgm.gov.in/insights-on-map !
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 Number of
containment zones In
Chennal = 254

» There are diminutive zones in various [ RS IIELE
parts of the city T,
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* Number of containment zones in Delhi =163
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‘There IS N0 accurate count of the population in the containment
Zones.

The containment areas, as per
, are the hubs for NCCS D&E population
segments.

‘/ To estimate the extent of loss of business from the containment
zones, this study estimates the loss to business If the entire
NCCS D&E population were placed in containment zones.
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Estimate of Purchasing Power
Range across NCCS segments

e The range of purchasing power was
estimated for each NCCS segment, using
a combination of updated data from:

- www.censusindia.gov.in, MRUC, Kantar’s
TGI and www.smartcities.gov.in
combination with
www.sharp.lagshyagroup.com

— A dipstick was conducted across 8 cities;
minimum 30 respondents from each NCCS
segment
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NCCS D&E — Rs. 17k per month
Range of 8k-42k per month

NCCS C — Rs. 27k per month
Range of 17k — 68K per month

NCCS B — Rs. 42k per month
Range of 32k-150k per month

NCCS A — Rs. 70k per month
Range of 42k to 250k+ per month
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NCCS D&E: 15% POPULATION AND 6% (~5k Cr)
PURCHASING POWER ACROSS THE TOP 8 METROS
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Cumulative Monthly Purchasing Power
Top 8 metros

27,776

NCCS D&E

6% of purchasing
power!

Rs. ‘000 crores
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Travel times are fast
getting back to
‘Normal’ In
Delhi NCR, Bengaluru
and Mumbai.
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Traffic on Friday,

Feb 21, 2020 at

5:50 PM The Lines are BACK!
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Traffic on
Tuesday, June 9,

2020 at 5:50 PM

- L )

O Connaught Place

&2 50 min - 1 h 40 min New D' elhi
24.3 km

*

Q-

Hazrat Nizamuddin
mjlu Da ah
MDD Al

= Uttara Swamimalai )
Mandir RK'Puram EAJPAT-NAGA
'._ I'
ff'airp":-"u r=Terminal ead TR

dn.—j i:)f_‘;, W C r F*I;]‘m\—/\ GR EE.W\E R
HAUZ KHAS KAILASH

MAHIPALPUR -
afEuTegR E T 3”' .
eherlar

Qutub Minar



Thirumenahalli
am;ﬂma@;

KAR N%E;AH
B350 SN0

. Gafrdens Geddalahalli
en0ZIED

é RBYBY,
[

MoGE @‘;”&—\

A4

BANASWADI
eRradzsol

Bangalore Palace

@ 2dorislad)

e903d3

INDIRRNAGAR
'EmE!::ra

I |

[}OML LIH
ﬂm;i;_auad:

engaluru

NJ‘LGﬂHKn raman@ﬁ ﬂé |E
hdsarid

Chikkagubbi
238M02),

Yerappanahalli
00T IBL,

Office of the Regiong
Transport Office

&) 55 min - 1 h 50 min
29.4 km

HOODI
Ao)x]

MAHADEVAPURA
shadez3m)0

MARATHAHALLI
Srd3m,

Sakra World Hc

LAQSHYA

MEDIA GROUP

OOH | Experiential | Digital

Traffic on Friday,
Feb 21, 2020 at
5:50 PM

BENGALURU

The Lines
are BACK]!

Traffic on
Tuesday, June 9
2020 at 5:50 PM
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Even If the containment zones are sealed and the entire NCCS D&E
population is Inaccessible, 94% of the purchasing power of the cities
I Is available for brands across verticals.

The only verticals that may continue to see some impact are:

\ FMCG ESSENTIAL GOODS HQUSING

¥
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The containment zones will not impact the businesses targeted at NCCS
A, B and C.

* Therefore, brands that start engaging with these segments (A, B and C)
now will gain more than brands that don't.

* Traffic is building up on the roads again! This is the time to get back
to your TG.



THANK YOU!

Lagshya Media Insights Group
june 10, 2020
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